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ICOMIA has released the latest edition of its Recreational Boating Industry Statistics. The trade association’s membership is estimated to represent more than 80% of the world’s
leisure boating business, making ICOMIA well positioned to provide an international compilation of data covering the industry’s diversified and varied segments. ICOMIA’s
statistics are used extensively within the industry, especially by those interested in investing or seeking to work within certain sectors.

INVALUABLE DATA + MARKET INTELLIGENCE: THE BOOK CONTAINS:
e 2016 global data snapshot

e Detailed market analysis by IBI Consulting, a division of IBI (International Boat Industry) Magazine Group
e Detailed national reports on the industry’s largest market countries

o Global summaries of key product segments from 24 countries

e  Export/import data for international trade in boats from 41 countries

e  Marine engine statistics from ICOMIA’s Marine Engine Committee (IMEC)

e International Boat Show statistics (courtesy of the International Federation of Boat Show Organizers)

e The 2016 Superyacht Annual Report (courtesy of The Superyacht Group)

® |ndustry articles selected by IBI

—
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The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
----- federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




ICOMIA Quarterly Economic Statistics Report By Country Year 2017
INTERNATIONAL COUNCIL OF International Council of Marine Industry Associations
© MARINE INDUSTRY ASSOCIATIONS . . . . .

www.icomia.org | info@icomia.com

QUARTERLY ECONOMIC STATISTICS REPORT BY COUNTRY — NOTES

Data is intended to allow tracking of economic performance in specific countries. Therefore it is advisable not to compare different countries’ statistics
as different indices often are used due to different national practices and available sources.

We strongly encourage users to read the notes that accompany each country’s statistics, where you can find information and explanations on indices
and sources used.

e Q1l:January — March (2017)
e Q2: April—June (2017)

e Q3 -July—September (2017)
e TBA—Figures to be added

e *_Consumer confidence levels above and below a baseline of 100 indicate degrees of optimism and pessimism

|I.-. — h';
You
E1U| m.] The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
b 4 federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car sales

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 325 0.2 143,168 N/A 3.47
Q2 24.5 2.9 165,423 N/A -
Q3 22.9 161,123 N/A 4.13
Q4 N/A -

Source: (1) Trading Economics, (2) OECD, (3) ADEFA (Asociacion de Fabricas de Automotores), (4) Nielsen Statistics, (5) Not currently available, (6) The Economist,

Australia

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3
Units
Total number of new
passenger car, SUVs &
light commercial vehicle sales

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.1 1.8 279,396 109.5 4.28
Q2 1.9 1.9 320,207 110.3 -
Q3 1.8 2.8 289,616 109.5 4.53
Q4 :

Source: (1) OECD, (2) OECD, (3) FCAI (Federal Chamber of Automotive Industries), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.6 1.6 164,709 107.0 414
Q2 1.9 1.5 157,593 106.5 -
Q3 1.9 1.7 113,039 106.5 4.62
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

Brazil

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger cars sold

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 49 -0.5 391,831 711.6 5.12
Q2 3.6 0.8 455,955 685.1 -
Q3 2.6 1.4 500,406 674.4 5.10
Q4 :

Source: (1) OECD, (2) OECD, (3) Fenabrave (Federaco Nacional de Distribiocao de Veiculos Automotores), (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger cars sold

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.9 2.3 131,343 113.4 4.51
Q2 13 3.6 207,566 114.4 -
Q3 1.4 3.0 178,154 112.3 4.66
Q4 -

Source: (1) OECD, (2) OECD, (3) Statistics Canada, (4) Nielsen Statistics, (5) OECD, (6) The Economist,

China (People’s Republic of)

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger cars sold

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 14 6.9 5,948,000 107.4 2.83
Q2 14 6.9 5,305,000 105.8 -
Q3 1.6 6.8 5,896,000 106.2 2.92
Q4 :

Source: (1) OECD, (2) OECD, (3) CAA (China Association of Automobile Manufacturers), (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
vehicle registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 5.1 13 56,168 121.6 3.31
Q2 4.3 1.2 56,806 121.3 -
Q3 3.8 2.0 58,805 121.8 3.24
Q4 :

Source: (1) OECD, (2) OECD, (3) Trading Economics, (4) Nielsen Statistics, (5) OECD, (6) The Economist,

Croatia

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.1 2.6 10,784 103.1 N/A
Q2 1.1 3.0 21,006 102.5 N/A
Q3 1.1 33 9,480 102.3 N/A
Q4 N/A

Source: (1) Trading Economics, (2) Trading Economics, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) Trading Economics, (6) Not currently available

fIBIEE

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.37 3.8 3,640 N/A 99.6 N/A
Q2 1.24 4.0 3,902 N/A 101.2 N/A
Q3 0.41 3.8 2,791 N/A 101.0 N/A
Q4 N/A N/A

Source: (1) Republic of Cyprus Ministry of Finance, (2) Republic of Cyprus Ministry of Finance, (3) ACEA (European Automobile Manufacturers’ Association), (4) Not available, (5) Trading Economics, (6) Not available

Czech Republic

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.4 3.0 68,059 104.7 291
Q2 2.2 4.7 76,392 105.0 -
Q3 2.5 5.0 61,060 103.7 3.28
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

fIBIEE

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.0 2.4 59,921 108.7 422
Q2 0.8 2.5 63,870 109.1 -
Q3 1.5 13 44,885 108.3 4.61
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

F

Finland

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth ?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.0 2.8 33,113 104.6 4.76
Q2 0.8 3.6 31,309 104.6 -
Q3 0.7 3.0 27,669 104.5 5.21
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.2 11 541,054 102.8 4.29
Q2 0.9 1.8 594,213 102.7 -
Q3 0.9 2.2 425,612 102.4 4.68
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

G

Germany

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.9 2.1 844,684 105.7 3.97
Q2 1.7 2.3 942,342 106.0 -
Q3 1.7 2.8 824,795 106.0 4.45
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

flBET

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 14 0.4 21,097 98.9 3.51
Q2 1.3 1.6 29,259 96.7 -
Q3 1.0 1.3 19,502 96.6 3.83
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

H
Hungary

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.6 3.9 24,346 111.6 3.05
Q2 2.1 3.7 30.447 1125 -
Q3 2.4 4.1 27,867 111.8 3.21
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

flBET

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 0.6 4.3 11,158 108.2 2.48
Q2 2.0 3.9 8,389 110.6 -
Q3 1.8 3.6 9,803 2.46
Q4 -

Source: (1) Trading Economics, (2) Trading Economics, (3) Trading Economics), (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

India

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car sales

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.4 6.1 N/A 113.0 2.49
Q2 1.5 6.0 704,455 112.9 -
Q3 2.4 6.1 801,271 114.3 2.76
Q4 -

Source: (1) OECD, (2) OECD, (3) Trading Economics, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Year 2017

Indonesia
Inflation Rate ! Economic Growth? Car Registrations/Sales® | Consumer Confidence* Producer Price Index (PPI)® Big Mac Index ©
% % Units Nielsen Global Online Consumer Rate of change in prices of products uss
(Consumer Prices [CPI] (Gross Domestic Product [GDP] Total number of new Confidence Infiex Level/Change sold as they leave producer at (half yearly)
percentage change from same percentage change from same car sales from previous quarter wholesale level. Excl taxgs, January and July
period previous year) period previous year) transport and trade margins.
Q1 3.6 5.0 283,275 156.32 2.33
Q2 4.3 5.0 248,829 155.1 -
Q3 3.8 5.0 270,224 155.1 2.40
Q4 -

Source: (1) OECD, (2) OECD, (3) Trading Economics, (4) Nielsen Statistics, (5) Trading Economics (6) The Economist

Ireland

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 0.5 5.6 75,939 107.3 4.19
Q2 0.2 5.8 15,246 105.7 -
Q3 0.1 37,402 102.6 4.65
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

| @

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Italy

& ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations
www.icomia.org | info@icomia.com

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.3 1.3 582,465 104.9 4.40
Q2 1.5 1.5 553,866 105.0 -
Q3 11 1.7 397,379 105.1 4.80
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

J

Japan

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 0.3 13 1,577,749 97.9 3.26
Q2 0.4 1.7 1,006,123 98.4 -
Q3 0.6 2.1 1,065,940 98.9 3.36
Q4 :

Source: (1) OECD, (2) OECD, (3) Japan Automobile Manufacturers’ Association, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

flBET

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Korea (South)

> ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations
www.icomia.org | info@icomia.com

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger cars sold

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.1 3.0 306,687 102.5 3.68
Q2 1.9 2.7 338,835 102.1 -
Q3 2.3 3.8 324,737 102.3 3.84
Q4 :

Source: (1) OECD, (2) OECD, (3 KAMA, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

L

Lebanon

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 4.9 N/A N/A N/A
Q2 4.1 N/A N/A N/A
Q3 4.1 N/A N/A N/A
Q4 N/A N/A N/A

Source: (1) Trading Economics, (2), (3), (4) Not currently available, (5) Not currently available, (6) Not currently available,

fIBIEE

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Macau

> ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations
www.icomia.org | info@icomia.com

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car sales

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 0.95 11.3 N/A N/A N/A N/A
Q2 0.9 10.8 N/A N/A N/A N/A
Q3 1.3 6.1 N/A N/A N/A N/A
Q4 N/A N/A N/A N/A

Source: (1) Trading Economics, (2) Trading Economics, (3) Not Available), (4) Not Available, (5) Not Available, (6) Not Available

Malaysia

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
vehicles registered

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 4.3 5.6 285,629 109.6 1.79
Q2 4.0 5.8 276,287 107.2 -
Q3 3.7 6.2 107.0 2.00
Q4 :

Source: (1) Trading Economics, (2) Trading Economics, (3) Trading Economics, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Mexico

& ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations
www.icomia.org | info@icomia.com

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
Domestic Car Sales

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 5.0 2.8 249,500 140.1 2.23
Q2 6.1 3.1 234,254 138.2 -
Q3 6.5 1.6 232,024 137.0 2.75
Q4 -

Source: (1) OECD, (2) OECD, (3) Trading Economics, (4) Nielsen Statistics, (5) OECD, (6) The Economist,

N

Netherlands
Inflation Rate ! Economic Growth? Car Registrations/Sales® | Consumer Confidence* Producer Price Index (PPI)® Big Mac Index ©
% % Units Nielsen Global Online Consumer Rate of change in prices of products uss

(Consumer Prices [CPI]
percentage change from same
period previous year)

(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Total number of new
passenger car registrations

Confidence Index Level/Change
from previous quarter

sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

(half yearly)
January and July

Q1 15 2.6 120,654 105.9 3.78
Q2 1.2 3.8 106,036 104.5 -
Q3 1.4 33 98,014 103.6 412
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

flBET

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




New Zealand

> ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

www.icomia.org | info@icomia.com

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.2 2.5 27,425 106.4 4.19
Q2 1.7 2.5 25,521 108.7 -
Q3 1.9 26,045 108.5 4.43
Q4 -

Source: (1) OECD, (2) OECD, (3) New Zealand Transport Agency, (4) Nielsen Statistics, (5) OECD, (6) The Economist,

Norway

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.6 0.7 38,241 115.7 5.67
Q2 2.1 2.0 39,742 116.0 -
Q3 15 35 38,375 115.2 5.91
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

| @

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Philippines

> ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations
www.icomia.org | info@icomia.com

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car sales

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

a1 3.1 6.4 N/A 133.9 2.68
Q2 3.1 6.7 N/A 132.2 -
Q3 3.1 6.9 N/A 1325 2.65
Q4 N/A ]

Source: (1) Trading Economics, (2) Trading Economics, (3) Not Available, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

Poland

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.0 4.4 125,932 108.4 2.30
Q2 1.9 4.3 121,082 107.7 -
Q3 2.0 5.2 108,447 108.0 2.72
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Portugal

& ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations
www.icomia.org | info@icomia.com

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 14 2.8 59,863 101.0 3.19
Q2 14 3.0 67,336 100.6 -
Q3 11 2.5 44,356 100.8 3.71
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

R

Russia

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same

Car Registrations/Sales3

Units
Total number of new
car and light commercial

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,

Big Mac Index ©
uss
(half yearly)
January and July

period previous year) period previous year) vehicles sold transport and trade margins.
Q1 4.6 1.0 322,468 164.4 2.15
Q2 4.2 2.4 395,550 163.8 -
Q3 34 2.5 410,798 164.2 2.28
Q4 -

Source: (1) OECD, (2) Trading Economics, (3) AEB AMC (Automobile Manufacturers Committee), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

flBET

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Singapore

> ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations
www.icomia.org | info@icomia.com

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 0.7 2.7 29,192 81.0 3.89
Q2 0.8 2.5 31,047 78.5 -
Q3 0.5 4.6 30,971 77.5 4.06
Q4 :

Source: (1) Trading Economics, (2) Trading Economics, (3) Trading Economics, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

South Africa

Inflation Rate !

Economic Growth 2

Car Registrations/Sales3

Consumer Confidence*

Producer Price Index (PPI)*

Big Mac Index ©

% % Units Nielsen Global Online Consumer Rate of change in prices of products uss
(Consumer Prices [CPI] (Gross Domestic Product [GDP] Total number of new Confidence Infiex Level/Change sold as they leave producer at (half yearly)
percentage change from same percentage change from same car sales from previous quarter wholesale level. Excl taxt.es, January and July

period previous year) period previous year) transport and trade margins.

Q1 6.5 0.7 99,228 146.7 1.89

Q2 5.2 0.6 77,498 148.1 -

Q3 4.6 1.0 96,656 149.5 2.26

Q4 -

Source: (1) OECD, (2) OECD, (3) Trading Economics, (4) Nielsen Statistics, (5) OECD, (6) The Economist,

B

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Spain

> ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

www.icomia.org | info@icomia.com

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.7 3.0 307,911 106.9 4.14
Q2 2.0 3.1 359,583 106.9 -
Q3 1.7 3.1 265,648 106.7 4.34
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

Sri Lanka

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 6.6 3.9 9,736 N/A 119.5 2.33
Q2 6.3 4.0 9,556 N/A 125.8 -
Q3 6.0 33 N/A 124.9 3.77
Q4 N/A -

Source: (1) Trading Economics, (2) Trading Economics, (3) Trading Economics, (4) Not Available, (5) Trading Economics, (6) The Economist,

fIBIEE

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.




Sweden

> ICOMIA

INTERNATIONAL COUNCIL OF
© MARINE INDUSTRY ASSOCIATIONS

www.icomia.org | info@icomia.com

Quarterly Economic Statistics Report By Country
International Council of Marine Industry Associations

Year 2017

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales?

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 1.5 2.0 89,404 104.2 5.26
Q2 1.8 2.7 103,946 104.2 -
Q3 2.2 2.9 86,489 103.7 5.82
Q4 -

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

Switzerland

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 0.5 0.5 72,769 923 6.35
Q2 0.4 0.7 86,149 91.9 -
Q3 0.5 1.1 72,565 91.6 6.74
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,

fIBIEE

The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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INTERNATIONAL COUNCIL OF International Council of Marine Industry Associations
© MARINE INDUSTRY ASSOCIATIONS . . . . .
www.icomia.org | info@icomia.com

Taiwan
Inflation Rate ! Economic Growth 2 Car Registrations/Sales® | Consumer Confidence* Producer Price Index (PPI)® Big Mac Index ©
% % Units Nielsen Global Online Consumer Rate of change in prices of products uss
(Consumer Prices [CPI] (Gross Domestic Product [GDP] Total number of new Confidence Index Level/Change sold as they leave producer at (half yearly)
percentage change from same percentage change from same passenger car registrations from previous quarter wholesale level. Excl taX(.es, January and July
period previous year) period previous year) transport and trade margins.
Q1 0.8 2.6 N/A 86.6 2.16
Q2 0.6 2.1 N/A 843 -
Q3 0.7 3.1 N/A 84.8 2.26
Q4 N/A -

Source: (1) Trading Economics, (2) Trading Economics, (3) Not Available, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

Thailand

Inflation Rate ! Economic Growth? Car Registrations/Sales® | Consumer Confidence* Producer Price Index (PPI)® Big Mac Index ©
% % Units Nielsen Global Online Consumer Rate of change in prices of products uss
(Consumer Prices [CPI] (Gross Domestic Product [GDP] Total number of new Confidence Infiex Level/Change sold as they leave producer at (half yearly)
percentage change from same percentage change from same passenger car Registrations from previous quarter wholesale level. Excl taxt.es, January and July

period previous year) period previous year) transport and trade margins.

Ql 1.25 3.3 107,914 102.9 3.35

Q2 0.1 3.8 96,780 102.7 -

Q3 0.5 4.3 115,075 101.2 3.50

Q4 -

Source: (1) Trading Economics, (2) Trading Economics, (3) Trading Economics, (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,

|I.-. — h';
You
E1U| m.] The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
b 4 federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Turkey
Inflation Rate ! Economic Growth? Car Registrations/Sales® | Consumer Confidence* Producer Price Index (PPI)® Big Mac Index ©
% % Units Nielsen Global Online Consumer Rate of change in prices of products uss

(Consumer Prices [CPI]
percentage change from same
period previous year)

(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Automotive industry
factory sales
(passenger cars)

Confidence Index Level/Change
from previous quarter

sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

(half yearly)
January and July

Q1 10.2 5.1 115,963 175.8 2.75
Q2 11.5 6.1 189,961 180.4 -
Q3 10.6 10.2 170,697 183.7 3.01
Q4 -

Source: (1) OECD, (2) OECD, (3) Automotive Manufactuers’ Association, Turkey, (4) Nielsen Statistics, (5) OECD, (6) The Economist,

U
United Kingdom

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car registrations

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.1 1.8 820,016 108.1 3.73
Q2 2.7 15 581,795 108.2 -
Q3 2.8 15 664,600 109.1 411
Q4 :

Source: (1) OECD, (2) OECD, (3) ACEA (European Automobile Manufacturers’ Association), (4) Nielsen Statistics, (5) OECD, (6) The Economist,
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The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.
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Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth 2
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales 3

Units
Total number of new
passenger car registrations

Consumer Confidence*
Nielsen Global Online Consumer
Confidence Index Level/Change
from previous quarter | The
Conference Board

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 2.5 2.0 1,512,829 106.1 5.06
Q2 1.9 2.2 1,608,540 106.9 -
Q3 2.0 23 1,526,904 107.4 5.30
Q4 -

Source: (1) OECD, (2) OECD, (3) Trading Economics, (4) Nielsen Statistics / The Conference Board (5) OECD, (6) The Economist,

V

Vietham

Inflation Rate !
%
(Consumer Prices [CPI]
percentage change from same
period previous year)

Economic Growth?
%
(Gross Domestic Product [GDP]
percentage change from same
period previous year)

Car Registrations/Sales3

Units
Total number of new
passenger car sales

Consumer Confidence*

Nielsen Global Online Consumer

Confidence Index Level/Change
from previous quarter

Producer Price Index (PPI)*
Rate of change in prices of products
sold as they leave producer at
wholesale level. Excl taxes,
transport and trade margins.

Big Mac Index ©
uss
(half yearly)
January and July

Q1 5.0 5.1 37,611 102.0 2.66
Q2 33 6.2 36,827 100.6 -
Q3 3.1 7.5 59,348 99.3 2.64
Q4 :

Source: (1) Trading Economics, (2) Trading Economics, (3) VAMA (Vietnam Automobile Manufacturers Association), (4) Nielsen Statistics, (5) Trading Economics, (6) The Economist,
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The International Council of Marine Industry Associations is the international trade association representing the global marine industry since 1966. ICOMIA brings together national boating
federations in one global organisation and represents them at an international level, presenting a strong and united voice when dealing with issues challenging the industry.






